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I. INTRODUCTION 

In accordance with the standards and requirements established by the Michigan Public 

Sewice Commission  ommis mission"),' Dobson Cellular Systems, Inc. ("DCS" or "the 

Company") submits this ETC Certification and Report and respectfully requests the Commission 

certify DCS's eligibility for high-cost support from the federal universal service fund for 

calendar year 2007. In the Annual CertiJication Order, the Commission adopted the annual 

reporting and certification requirements as established by the Federal Communications 

Commission ('FCC") in FCC 05-46 ("March 17 order")' and codified at 47 C.F.R. §§ 54.202, 

54.209. For ease of reference, DCS's demonstrated compliance with the Commission's annual 

reporting and certification standards will be based on citations to the FCC's regulations and to 

the ETC Applicant Checklist ("Checklist") that was Attachment A to the Annual Certification 

Order. 

11. BACKGROUND 

DCS is licensed by the FCC to provide commercial mobile radio service ("CMRS") in 

Michigan. Nationally, Dobson provides CMRS in portions of Oklahoma, Alaska, Texas, Kansas, 

Arizona, New York, Pennsylvania, Maryland, and Ohio. As of December 31, 2005, DCS 

provided service to more than 800,000 subscribers. Dobson Communications Corporation's 

subsidiaries (including DCS) now serve over 1.5 million wireless subscribers in sixteen States. 

1 In the Matter, on the Commission's own motion, to examine the Commission's role in 
eligible telecommunications carrier determinations, Order Setting Filing Requirements and 
Adopting FCC Standards for Designating Eligible Telecommunications Carriers, Case No. U- 
14530 (April 13,2006) ('i2nnual CertiJication Order"). 

2 Federal-State Joint Board on Universal Sewice, CC Docket No. 96-45, Report and 
Order, FCC 05-46 (rel. March 17,2005) ("March 17 Order"). 



In Michigan, DCS and American Cellular Corporation provide service together under the name 

"CellularOne from Dobson Cellular 

By Orders dated September 21, 2004, in MPSC Case No. U-14257, and dated November 

10, 2005, in MPSC Case No. U-14482, the Commission granted DCS designation as an eligible 

telecommunications camer ("ETC") for certain service areas within the State of Michigan. As a 

result, DCS is currently designated as a federal ETC in certain wire centers served by, Ace Tel. 

Co. of Michigan Inc., Blanchard Tel. Assn. Inc., Can Telephone Co. Inc, CenturyTel Midwest- 

Michigan, Inc., CenturyTel of Michigan, Inc., CenturyTel of Northern Michigan, Inc., 

CenturyTel of Upper Michigan, Inc., Chatham Tel. Co. dba TDS Telecom, Chippewa County 

Tel. Co., Hiawatha Telephone Co. Inc., Island Tel. Co. dba TDS Telecom, Kaleva Telephone 

Co., Michigan Bell Telephone Company, Peninsula Telephone Company, Pigeon Telephone 

Company, Upper Peninsula Telephone Company, Verizon North Inc. - Mi, Verizon North 1nc.- 

Mi (Alltel), Winn Tel. Co., and Wolverine Tel. Co. These areas are collectively referred to as 

DCS's "Designated Areas." Exhibit A is a list of wire centers and study area numbers for the 

areas for which DCS is eligible to receive universal service support in 2007.~ 

For matters relating to this filing, or to universal service matters in general, the 

company's contact person is: 

Jonathan Clark 
Corporate Development Manager 
Dobson Cellular Systems, Inc. 
14201 Wireless Way 
Oklahoma City, OK 73134-2512 

3 American Cellular Corporation is also designated as an ETC in Michigan and is filing a 
separate ETC Certification and Report. 

4 This is the information requested by Checklist item 2. The switch names for these wire 
centers are contained within Confidential Trade Secret Appendix 2 to Exhibit B. 



111. DCS SATISFIES EACH OF THE COMMISSION'S REQUIREMENTS SET 
FORTH IN SECTION 54.202(a) 

Section 54.202(b) of the FCC's Rules requires a common carrier previously designated 

by the Commission as an ETC to submit the information required by FCC Rule 54.202(a). The 

Commission has required that this information be filed no later than June 15, 2006.~ DCS 

respectfully submits the following information in satisfaction of this requirement. 

A. DCS Commits To Provide Service Throughout Its Designated Areas To All 
Customers Making A Reasonable Request For Service 

DCS commits to provide service throughout its Designated Areas to all customers 

making a reasonable request for service in compliance with the Commission's adoption of FCC 

Rule 54.202(a)(l)(i). For purposes of evaluating the provision of service upon request from a 

potential customer within its Designated Areas, DCS hereby certifies that it will: 

1. Provide service on a timely basis to requesting customers within its Designated 
Areas where its network already serves the potential customer's premises; and 

2. Provide service within a reasonable period of time, if the potential customer's 
premises is located within DCS's Designated Areas, but outside its existing 
network coverage, if service can be provided at reasonable cost by: 

(a) Modifying or replacing the requesting customer's equipment; 

(b) Deploying a roof-mounted antenna or other equipment; 

(c) Adjusting the nearest cell tower; 

(d) Adjusting network or customer facilities; 

(e) Reselling services from another carrier's facilities to provide service; or 

5 This is the information requested by Checklist item 1. 

Annual Certijication Order, p. 5. 



( 9  Employing, leasing or constructing an additional cell site, cell extender, 
repeater, or other similar equipment. 

If service cannot be offered at reasonable cost using one of these options, DCS will report the 

unfulfilled service request to the Commission and describe how it attempted to provide service 

consistent with the Commission's requirement based on FCC Rule 54.209(a)(3). 

B. DCS's Service Im~rovement Plan 

DCS has developed a five-year plan that describes with specificity projected 

improvements or upgrades to its network throughout its Designated Areas ("Service 

Improvement Plan") at the wire center level. The Service Improvement Plan includes all 

information required by FCC Rule 54.202(a)(l)(ii) and Checklist items 3(a) - 3(9 for calendar 

years 2007 - 201 1.7 DCS's Service Improvement Plan is attached as Exhibit B and includes 

Confidential Trade Secret Appendix 1, Confidential Trade Secret Appendix 2, and 

Confidential Trade Secret Appendix 3. 

DCS's Service Improvement Plan demonstrates how signal quality, coverage and 

capacity will continue to improve on a wire center basis due to DCS's receipt of federal high- 

cost universal service support; the projected start date and completion date for each 

improvement; the estimated amount of investment for each project; the specific wire centers 

where the improvements are expected to be made; and the estimated population that will be 

served as a result of the improvements. Because DCS's Service Improvement Plan identifies 

improvements and upgrades that will impact every designated wire center in Michigan, DCS 

need not provide a further demonstration of how ''fkding will otherwise be used to h-ther the 

Checklist item 3(d) is inapplicable at this time, as this is DCS's first Service Improvement 
Plan. 



provision of supported services" in areas not covered by its Service Improvement Plan. 47 

C.F.R. 5 54.202(a)(l)(ii).~ 

C. DCS Has Adequately Prepared For Emergency Situations 

DCS provides the following information demonstrating its ability to remain functional in 

emergency situations consistent with FCC Rule 54.202(a)(2) and Checklist item 4. DCS has 

reasonable amounts of back-up power to ensure functionality without an external power source, 

and has implemented reasonable practices to reroute traffic around damaged facilities and 

manage traffic spikes resulting from emergency situations. 

1. DCS's Disaster Recovery Plan 

DCS and its affiliate, American Cellular Corporation, have prepared and implemented 

Disaster Recovery Plans that cover the State of Michigan. In forming these plans, the Company 

has evaluated the types of emergency situations most likely to impact networks in Michigan, and 

has established policies designed to ensure DCS is properly prepared to respond when 

emergencies do occur. 

2. Back-up Power 

As part of the Company's Disaster Recovery Plan, all switches that serve Michigan have 

8 hours of battery backup, and almost all cell sites have at least 4 hours (and up to 8 hours) of 

battery backup. Critical computer systems are connected to uninterruptible power supply 

8 Consistent with Section 254(e), high-cost universal service support can be used for the 
provision, maintenance, and upgrading of facilities and services for which support is intended. 
This includes operations expenses as well as capital expenses. While DCS anticipates that the 
majority of its high-cost support will contribute towards the cost of network improvements or 
upgrades, this is not required, universal service support may be allocated towards the cost of 
provisioning service. 



systems to protect against the loss of important data. In addition, the Company has 15 portable 

and 1 towable 25KW generators that are available to DCS's Michigan operations. 

3. Rerouting of Trafficmetwork Redundancy 

DCS provides for redundancy in its wireless network through several means. First, DCS 

generally builds out its network so that adjacent sites have some coverage overlap, so that if one 

site is down a consumer may be able to establish a connection with an adjacent site. Second, the 

Company often places new sites to provide additional capacity in an area, which has the effect of 

providing a redundant path to DCS's network. Third, DCS has 1 mobile deployable cell site 

available to its Michigan markets. If a cell tower were to go down the Company could deploy a 

mobile cell site, providing network redundancy. Fourth, if damaged facilities prevent an DCS 

customer from accessing DCS's network, the customer's handset will automatically search for 

the network of a roaming partner. 

These practices are reasonable and consistent with industry standards. As a result, DCS 

has implemented reasonable practices to reroute traffic around damaged facilities consistent with 

FCC Rule 54.202(a)(2). 

4. Traffic Spikes 

DCS has implemented reasonable practices to manage traffic spikes resulting from 

emergency situations. DCS engineers its network to accommodate traffic spikes by limiting call 

blocking to 1% or fewer of calls made during the busiest hour. The traffic levels that are caused 

by emergency situations anticipated in Michigan - power outages, fire, floods, tornados, ice 

storms, high winds, blizzards - are properly managed within these engineered capacity levels. In 

addition, as noted above, the Company does have access to deployable cell site equipment which 

could be used to add capacity, not just coverage, in the case of an emergency situation that 

caused unusual traffic spikes. Finally, DCS has the ability to enhance voice channel capacity by 



turning off data services, but this is difficult and is done only as a last resort. As a result, DCS 

has implemented reasonable practices to manage traffic spikes consistent with FCC Rule 

D. DCS Will Satisfy A~alicable Consumer Protection And Service Quality 
Standards Within Its Designated Areas, Including Compliance With The 
CTIA Consumer Code 

DCS will satisfy applicable consumer protection and service quality standards throughout 

its Designated Areas. Checklist item 5 requests three categories of information, which are 

discussed below. 

First, Exhibit C contains 1) DCS's Consumer Privacy Policy, which provides an 

appropriate and lawhl level of protection with regard to consumer information that the Company 

collects online, 2) DCS's Customer Service Agreement, which reflects DCS's obligation to 

protect customer proprietary network information, and 3) a portion of the Company's employee 

handbook, which requires all employees to respect the confidentiality of customer data. 

Second, DCS has complied with, and commits to complying with, the CTIA - The 

Wireless Association's Consumer Code for Wireless Service ("Consumer Code"). As set forth 

in FCC Rule 54.202(a)(3), a commitment by a wireless carrier to comply with the Consumer 

Code satisfies the requirement to comply with applicable consumer protection standards. 

Dobson Communications, along with its subsidiaries (including DCS) became a voluntary 

signatory to the Consumer Code in 2003. Since adopting the Consumer Code, DobsoniDCS has 

implemented the policies and practices required of signatories throughout its Designated Areas. 

This means that DCS has implemented polices so that it: 

(1) Discloses rates and terms of service to consumers. 

(2) Makes available maps showing where service is generally available. 

(3) Provides contract terms to customers and confirms changes in service. 



(4) Allows a trial period for new service. 

(5) Provides specific disclosures in advertising. 

(6)  Separately identifies carrier charges from taxes on billing statements. 

(7) Provides customers the right to terminate service for material changes to contract 
terms. 

(8) Provides ready access to customer service. 

(9) Promptly responds to consumer inquiries and complaints received from 
government agencies. 

(10) Abides by policies for protection of customer privacy. 

As a signatory, DobsodDCS demonstrates to CTIA its compliance with the Consumer 

Code on an annual basis in order to be authorized to display the CTIA Seal of Wireless 

Quality/Consumer Information. A copy of CTIA's most recent certification issued to 

DobsodDCS is attached as Exhibit D. 

Third, Exhibit E contains sample advertisements and informational materials that DCS 

provides prospective customers of Lifeline and Link-Up services. 

E. DCS Offers A Local Usage Plan Comparable To The Service Offerings Of 
The Incumbent LECs Serving DCS's Designated Areas 

DCS offers a local usage plan comparable to the senice offerings of the incumbent LECs 

serving its Designated Areas consistent with FCC Rule 54.202(a)(4). The requirement to offer a 

comparable local usage plan was adopted by the FCC to substantiate the obligation under FCC 

Rule 54.101(a)(2) to provide "local usage." Local usage is defined in Rule 54.101(a)(2) as "an 

amount of minutes of use of local exchange service, prescribed by the [FCC], provided free of 

charge to end users." Rather than adopt a requirement to provide a specific amount of local 

usage, the FCC required competitive ETCs to provide at least one offering that contains an 



amount of local usage that is comparable to the local usage offered by the incumbent LEC? 

Thus, this rule requires a comparison of the amount of local minutes in a competitive ETC's plan 

versus an incumbent LEC's plan, recognizing that a plan with a lower number of minutes but a 

larger local calling area may be "comparable" to a plan with more minutes within a smaller local 

calling area.'' 

DCS offers customers generally available plans with varying amounts of local usage, 

including plans with unlimited state-wide calling. DCS's service plans, including the amount of 

local usage in each plan are set forth in Exhibit F. These plans are offered throughout DCS's 

Michigan service territory." Consistent with FCC Rule 54.202(a)(4), each of these plans is a 

comparable local usage plan. 

F. DCS Acknowledges the FCC May Require It to Provide Equal Access In A 
Designated Area In the Event That No Other ETC In the Service Area Is 
Providing Equal Access 

Consistent with FCC Rule 54.202(a)(5), DCS hereby acknowledges that the FCC, 

pursuant to 47 U.S.C. 5 332(c)(8), may require it to provide equal access to long distance carriers 

in the event that no other ETC is providing equal access within one of its Designated Areas in 

Michigan. 

Checklist item 7 asks whether a carrier has provided infohation regarding its ability to 

become the sole ETC and serve all of the areas' customers. This information is not required by 

9 March 17 Order, 7 33 ("In the First Report and Order, the Commission determined that 
an ETC should provide some minimum amount of local usage as part of its "basic service" 
package of supported services, but declined to specify the exact amount of local usage required. 
We believe the Commission should review an ETC applicant's local usage plans on a case-by- 
case basis."). 

11 This information was requested in Checklist item 6. 



FCC Rules 54.202 or 54.209. The FCC's Rules provide a process by which the Commission can 

ensure that customers will continue to be served if an ETC relinquishes its designation. Under 

47 U.S.C. 5 214(e)(4), an ETC must seek permission from a State to relinquish its ETC 

designation. The State can then manage the process over a course of year, giving remaining 

ETCs the time to either purchase or build additional facilities to ensure that remaining customers 

will continue to be served. In the unlikely event that an ILEC sought to relinquish its ETC 

designation in Michigan, DCS would participate in that proceeding, would work with the 

Commission to determine the additional coverage and capacity that would be necessary to serve 

remaining customers, and would take appropriate action so that it could meet the needs of 

consumers wishing to subscribe to DCS's services. 

IV. DCS'S ANNUAL REPORTING IN ACCORDANCE WITH SECTION 54.209h) 

FCC Rule 54.209(a) requires a common carrier previously designated by the Commission 

as an ETC to file certain additional information annually. The Commission has required that this 

information be filed no later than June 15.12 DCS respectfully submits the following information 

in satisfaction of the Commission's annual reporting requirement. 

A. DCS's Progress Report on its Service Improvement Plan 

When adopting the new annual reporting rules, the FCC required a carrier that had not 

previously filed a Service Improvement Plan to include a description of improvements or 

upgrades it has made since the date of its de~ignation.'~ This information was also requested in 

Checklist item 3(b). 

l2 Annual CertiJication Order, p. 4. 

l3 March17Order,~68n.191. 
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EXHIBIT A 

LIST OF WIRE CENTERS WITHIN SCOPE 

OF ETC DESIGNATION 



EXHIBIT A 

DOBSON'S DESIGNATED ETC SERVICE AREAS - MICHIGAN 

ILEC Study Area 
Code 

- 310704 
Wire Center CLLl 

BCLLMIXI 
CPMHMlXl 
HXVLMlXi 
MSCKMlXl 
SBRDMlXl 
BLNCMlXl 
CARRMIXA 

ILEC Study Area Name 
- Ace Tel Co. of M chigan lnc 

AUGRMIXJ 
CH-KMIXI 
MCSTMlXl 

Ace Tel. Co. of Michigan Inc. 
Ace Tel. Co. of Michgan Inc. 
Ace Tel. Co. of Michigan Inc. 
Ace Tel. Co. of Michigan Inc. 
Blanchard Tel. Assn. Inc. 
Carr Telephone Co. inc 

- 
OMERMIXJ 
ALNSMIXJ 
BNFLMlXl 

-- 

CEDRMlXl I CenturyTel of Michigan, Inc. 310702 
CRYSMlXl I CenturyTel of Michigan, Inc. 310702 

310704 
310704 
310704 
310704 
310678 
320683 

CenluryTel M:dwest-Michigan. Inc. 
CenturyTe. Midwest-M'chigan. Inc. 
CenturyTel Midwest-M'chigan. Inc. 

- 

BRLKMlXl 
BRTSMlXl 
CAROMlXl 

310671 
31 0671 
310671 _ 

CenturyTel Midwest-Michigan, inc. 
CenturyTel of Michigan, Inc. 
CenturyTel of Michigan, Inc. 

310671 
31 0702 
310702 

CenturyTel of Michigan, Inc. 1 
CenturyTel of Michigan, Inc. 
CenturyTel of Michigan, inc. 

! LKCYM XI I CenturyTel of Michigan. Inc. 

31 0702 
31 0702 
310702 

310702 

MRRTMlXl 
MSTWMlXl 
PTASMlXl 
PTHPMlXl 
SLKHMiXl 
STBYMIXI 

/ LVRGM XI I CenturyTel of Michigan. Inc. 310702 
( MRLTMlXl / CenturyTel of Michigan, Inc. 310702 

CenturyTel of Michigan, Inc. 
CenturyTei of Michigan, Inc. 
CenturyTei of Michigan, Inc. 
CenturyTei of Michigan, Inc. 
CenturyTei of Michigan, Inc. 
CenturyTel of Michigan, Inc. 

310702 
310702 
310702 
310702 
310702 
310702 



EXHIBIT A 

DOBSON'S DESIGNATED ETC SERVICE AREAS - MICHIGAN 

BELL TEL. CO. 



EXHIBIT A 

DOBSON'S DESIGNATED ETC SERVICE AREAS - MICHIGAN 



EXHIBIT A 

DOBSON'S DESIGNATED ETC SERVICE AREAS - MICHIGAN 



EXHIBIT A 

DOBSON'S DESIGNATED ETC SERVICE AREAS - MICHIGAN 

Wire Center CLLl 

I HLTNMIXG I VERIZON NORTH INC. - MI I 310695 

hGPTMlXL I VERIZON NORTH INC - MI 1 310695 
ILEC Study Area Name 

HLMNMIXG I VERIZON NORTH INC. - MI 

ILEC Study Area 
Code 

310695 

-- 

HRVLMIXG I VERIZON NORTH INC. - MI 310695 

HWCYMIXG 
ITHCMIXG 
LCHNMIXG 
LDNGMIXG 
LKVWMIXG 
LLALMIXG 

HSPRMIXH I VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 

SHPrlMlXG 
SNTNMIXG -. 

STLSMIXG 

310695 
31 0695 
310695 
310695 

VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 

STWDMIXG 
SXLKMIXG 
TNLKMIXG 

310695 
310695 
310695 I 

VERIZON NORTri INC. - MI 
VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI - 

TRRVMIXG 
VNDRMIXG 
VTBGMIXG 

310695 
310695 
310695 

VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 

310695 
310695 
310695 

VERIZON NORTH IhC. - MI 
VERIZON NORTH INC. - MI 
VERIZON NORTH INC. - MI 

310695 
310695 
310695 



EXHIBIT A 

DOBSON'S DESIGNATED ETC SERVICE AREAS - MICHIGAN 



EXHIBIT B 

SERVICE IMPROVEMENT PLAN 
FOR THE 

STATE OF MICHIGAN 

See attachment 



SERVICE IMPROVEMENT PLAN FOR THE STATE OF MICHIGAN 
FOR DOBSON CELLULAR SYSTEMS, INC. 

I. INTRODUCTION 

Dobson Cellular Systems, Inc. ("DCS" or "the Company") submits the following Service 

Improvement Plan pursuant to the standards established by the Michigan Public Service 

Commission coi om mission").' The Commission adopted the annual reporting and certification 

requirements as established by the Federal Communications Commission ('FCC") and codified 

at 47 C.F.R. $5 54.202 and 54.209. DCS was designated as an eligible telecommunications 

carrier ("ETC") for certain service areas within the State of Michigan (the "Designated Areas") 

by Commission Order dated September 21, 2004, in MPSC Case No. U-14257, and dated 

November 10,2005 in MPSC Case No. U-14482. 

FCC Rule 54.202(a)(l)(i) requires the submission of a Service Improvement Plan setting 

forth projected uses of support for improvements or upgrades to the carrier's network on a wire 

center basis. FCC Rule 54.202(a)(l)(i) h t h e r  requires an applicant to describe how signal 

quality, coverage or capacity will improve due to the receipt of high-cost universal service 

support. 

As set forth in the Annual Certification Order and FCC Rule 54.202@), a common 

carrier previously designated by the Commission as an ETC must submit the information 

required by Section 54.202(a) no later than June 15, 2006. In compliance with FCC Rules 

54.202(a)(l)(i) and 54.202(b), the Senice Improvement Plan set forth below describes DCS's 

In the Matter, on the Commission's own motion, to examine the Commission's role in eligible 
telecommunications carrier determinations, Order Setting Filing Requirements and Adopting 
FCC Standards for Designating Eligible Telecommunications Carriers, Case No. U-14530 
(April 13,2006) ('ilnnual CertiJication Order"). 



projected use of federal high-cost universal service support for the period January 1, 2007 

through December 31, 2011 for the provision of service, and maintenance and upgrading of 

facilities used to deliver supported services in its Designated Areas. 

11. PROGRESS ON PRIOR IMPROVEMENTS AND UPGRADES 

DCS is filing its first formal Service Improvement Plan. When adopting the new annual 

reporting rules, the FCC required a carrier that had not previously filed a Service Improvement 

Plan to include a description of improvements or upgrades it has made since the date of its 

designation.' This information was also requested in Checklist item 3(b). 

Confidential Trade Secret Appendix 1 includes the amount of universal service 

funding received since the company's designation as an ETC, and details relating to 

improvements made in the areas of signal quality, coverage and capacity with those funds. 

111. PROJECTED HIGH-COST SUPPORT 

Pursuant to Section 254(e) of the Act, a carrier eligible to receive federal high-cost 

universal service support shall use such support "only for the provision, maintenance, and 

upgrading of facilities and services for which the support is intended." Consistent with 

Section 254(e) and FCC Rules 54.313 and 54.314, DCS hereby certifies that all federal high-cost 

universal service support received will be used only for the provision, maintenance, and 

upgrading of facilities and services for which the support is intended. 

Based on the Company's most recent line counts and the per-line support projections of 

the Universal Service Administrative Company ("USAC"), DCS currently estimates that it will 

receive approximately $2.7 million per year in federal high-cost universal service support during 

the five years covered by the Service Improvement Plan. The total projected amount of high- 

2 March 17 Order, f 68 n. 191 



cost support used to develop the service improvement plan is $13.5 million. The actual amount 

of universal service support received by the Company for either year may vary from this estimate 

as universal service funding levels and subscribership change over time. In addition, if these 

anticipated amounts are not received, Dobson reserves the right to modify its Service 

Improvement Plan accordingly. 

IV. NETWORK IMPROVEMENTS AND UPGRADES 

DCS's Service Improvement Plan consists of projects that will improve and upgrade the 

Company's network within its Designated Areas in Michigan. Attached as Confidential Trade 

Secret Appendix 2 is a spreadsheet describing the types of facilities or improvements, locations, 

estimated population covered: projected budget and estimated deployment schedule for each of 

these projects. DCS will use federal high-cost universal service support to assist it in completing 

these improvements on its proposed timeline. Confidential Trade Secret Appendix 3 is a map 

that shows the signal coverage associated with network improvements that will increase network 

coverage in the state. 

The selection of these projects is based on the Company's evaluation of many factors, 

including current consumer demand, competitive forces, available capital, and others. As these 

factors changes, the Service Improvement Plan may be modified. In addition, forces beyond the 

Company's control (for example, zoning issues related to cell site placement) may result in 

modifications to planned projects or timelines. As a result, the content and timing of the projects 

in Confidential Trade Secret Appendix 2 is subject to change. 

FCC Rule 54.202(a)(l)(ii) does not identify how a company determines the population affected 
by a network improvement. DCS has listed the total population of the affected wire center. This 
should be considered only a rough estimate of the number of consumers who could be affected 
by these improvements. 



V. ANNUAL PROGRESS REPORT 

As required by the Commission, DCS will file, on or before June 1, 2007, a progress 

report on its Service Improvement Plan. As noted above, the Company's identification of 

projects in the Service Improvement Plan has been based on the information available to it today, 

and is subject to change over time for many reasons. Projected expenses are estimates, and 

actual expenses may vary significantly from these estimates. As a result, DCS's June 1, 2007 

progress report will reflect amendments, modifications, and adjustments that occur between now 

and that time. 





EXHIBIT C 

DCS'S CUSTOMER PRIVACY POLICIES 



Dobson Cellular Systems, Inc., d/b/a Cellular One and our affiliate entities (collectively 
"DCS") developed this Privacy Policy as an extension of our commitment to combine world 
class wireless services with the highest level of integrity in dealing with our customers. This 
Policy was designed to assist you in understanding how we collect, use, and safeguard the 
personal information you provide to us and to assist you in making informed decisions when 
using our site and our services. This Policy covers the sites of www.dobson.net, 
www.celloneusa.com and www.dobsoncellular.com. 

General 
DCS is the sole owner of the information collected on www.dobson.net, 
www.celloneusa.com and www.dobsoncellular.com. DCS collects information from users at 
several different points on our site. We will not sell, share or use this information in ways 
different from what is disclosed in this statement. This Policy does not apply to information 
that is collected from you by other means (including offline) or from other sources. Your use 
of this site constitutes your acceptance of the terms and conditions contained in this Policy 
and your consent to any action we take with respect to your information that is in compliance 
with this Policy. 

We may change the terms and conditions of this Policy, so users are encouraged to review 
our Privacy Policy from time to time. Your continued use of this site following the posting of 
changes to the Policy means that you accept such changes. 

Our web site is not designed to attract children under the age of 13. Online ordering of our 
products or services is strictly limited to adults, 18 and older. 

Information Collection and Use 
We require you to provide us with certain information about yourself when you use our site 
and when you request products and services. We request information from the user upon 
login and on our order form. A user must provide contact information (such as name, email, 
shipping address, and for bill payment purposes the last four digits of a user's social security 
number) and financial information (i.e., account or credit card numbers). Contact information 
from the order form is used to send orders and information and to get in touch with our 
customers when necessary. Financial information is used solely for billing purposes. 
In a business agreement, our customer is a business or other entity purchasing service for 
employees or other authorized users. If yon receive certain benefits through a business or 
government customer's agreement with us, this Policy will generally govern your personal 
information. However, if you receive service where a business or government entity pays 
your charges or is otherwise liable for the charges, we share your account information with 
that entity. If you receive certain benefits tied to a business agreement, but you are liable for 
your own charges, then we share account information with that entity to verify your 
continuing eligibility for such benefits. 

Our definition of personal information does not include "aggregate" information. Aggregate 
information is data we collect about a group or category of services or customers from which 
individual customer identities have been removed. For example, we could prepare a report 
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that indicates that a certain number of our customers always use their wireless services at a 
certain time of day from a specific geographical area. Aggregate data helps us understand 
trends and needs of our customer so that we can better consider new services or tailor 
existing services to customer desires. The aggregate data also might be purchased by or 
shared with a third party, for example one interested in locating a business in a particular part 
of town. 

We collect information from you when you participate in contests and surveys, when you 
respond to requests for feedback, and when you submit postings to public areas of our site, 
such as moderated discussions and bulletin boards. The information we collect may include 
information from which you may be personally identified ("Personally Identifiable 
Information"), such as name, postal address, telephone number, fax number and e-mail 
address, and also may include certain business information, such as employer name, 
occupation, job function, job title and buying information (e.g., preferences or history). We 
also will collect credit card and related information when you reauest a product or service 

A 

(including registering for the site) for which there is a charge. This site only collects 
Personally Identifiable Information with your knowledge. 

Third Party Intermediaries 
We use an outside shipping company to ship orders, and a credit card processing company to 
bill users for goods or services. These companies do not retain, share, store or use personally 
identifiable informationfor any secondary purpose. 

We will not sell or disclose information to third parties without your consent or as othenvise 
provided in this Policy. You should know, however that when you sign up or use any of our 
products or services we may use information about who you are and where and when you 
browse on the Web, where your wireless device is located, and how you use our network, or 
other information as described in this policy. We do this in order to provide you with better 
service and to enrich your user experience. 

Some of the materials included on this site, including advertising, may be serviced by third 
parties. These third parties, in the course of serving such materials, may collect information 
regarding your use of this site and how you respond to e-mail communications, using 
methods that may include those described in the preceding paragraph. Collection, use, 
disclosure, and security of information collected by thnd parties are subject to the privacy 
policies of those third parties. 

How We Use Your Information 
We use Personally Identifiable Information that we collect on this site for the following 
purposes: 

To provide you with this information on products and services that we offer 
specifically for a geographic area. 
To respond to your inquiries and contact you about changes regarding the site. 
To provide you with access to your account and the products or services that you 
are requesting, and for billing and collection purposes. 
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0 To provide you with access, e-mail, fax and other notices (such as expiration and 
renewal notices) and inquiries regarding your account and the products or services 
that you are receiving, and for billing and collection purposes. 
For any other purpose disclosed at the time the information is collected or to 
which you consent. 

0 As otherwise specifically described in this Policy. 

We use your information to better understand the needs of our users and to improve our site. 
For example, we use this information to determine what portions of the site are most popular 
and the demographics of our users generally. We may use LP addresses to help diagnose 
problems with our servers or to administer our site. An IP address is a numeric identifier for a 
computer or network device. We may also use IP addresses to help identify a user during a 
particular session and to gather data regarding use of the site. 

Our Disclosure of Your Information 
We will not disclose your information to anyone outside of DCS, except as described in this 
section. We may disclose aggregated anonymous statistics about many users to advertisers, 
content and service providers and other affiliated and unaffiliated companies. We sonletimes 
engage third parties to perform services for us, including in connection with this site, that 
require us to disclose users' Personally Identifiable Information to them. If we make any such 
disclosure, we will require such parties to keep the information confidential and to use it only 
to perform the services. The only other times we may disclose your Personally Identifiable 
Information collected are as follows: 

In the event of an asset sale, merger, consolidation, restructuring, reorganization, 
liquidation or other similar transaction involving DCS or this site, we may transfer 
some or all user information, including Personally Identifiable Information, to the 
successor company. We will disclose your Personally Identifiable Information when 
we believe such disclosure is required by law or for the protection of persons or 
property. We may disclose your Personally Identifiable Information with your 
consent, as well as when disclosure is necessary to accomplish the purpose for which 
you provide it. 

Automatic Data Collection 
When you visit this site, we may collect the IP address of your computer. We also 
automatically record other information that identifies your computer to this site and tracks 
your behavior on the site. For example, we may record how many times you visit this site 
and your navigation within the site. We do not collect Personally Identifiable Information in 
this manner; however, if you provide us with Personally Identifiable Information, we may 
associate that information with the information that is collected automatically. 
Methods used to collect this information may include "cookies" and "clear GIFs" (also 
known as "pixel tags" or "beacons"). A cookie is a small amount of data that is sent to your 
browser from a server and stored on your computer's hard drive. Most browsers allow Users 
to block the receipt of cookies, but doing so may compromise your ability to use certain 
features of this site. A clear GIF is a small graphic image, typically used in connection with 
cookies, that is placed on a web site or in an email message. A clear GIF can monitor certain 
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user behavior, such as your usage of the web site, whether you opened an email message or 
whether you clicked on a URL in an email message. 

Security 
We take every precaution to protect users' information. We use security safeguards to protect 
Personally Identifiable Information we collect on this site from unauthorized access, use, 
modification or disclosure. Dobson utilizes Secure Sockets Layer (SSL) technology, the 
industry-standard method for protecting web communications. However, due to the design of 
the Internet and other factors outside of our control, we cannot guarantee that 
communications between you and our servers will be free from unauthorized access by third 
parties. 

Links 
This site contains content, services, advertising and other materials that link to Web sites 
operated by third parties. We have no control over other sites, and this Policy does not apply 
to them. We encourage you to refer to the privacy policies, if any, of other sites. 

Contact E-Services 
If you have any questions about this Policy, the practices of the site, please e-mail 

Revised DCS October 27,2003 
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Confidentialitv of Customer Information 

Customer information and communications should be kept confidential to the extent possible. Because of the 
nature of our business, there are times when it is necessary for the Company to monitor certain Company 
telecommunications lines, as well as certain customer telecommvnications. 

The substance, content, or nature of any customer conversation or communication, or even the fact that there 
has been a communication, should not be diwlged except as is necessary for authorized persons to properly 
conduct our business. The personal use, or use for the benefit of another, of any information derived from any 
customer communication or customer conversation transmitted through company facilities, is strictly forbidden 
Furthermore, authorized employees are not to monitor any connection more than is needed for the Company's 
business-related purposes. The Company's Supervisors may from time to time, monitor customer related 
service calls to ensure correct information is given out, established procedures are followed and that customers 
receive the highest quality of service. In addition, call monitoring serves as a valuable tool in identifying areas 
requiring further explanation, clarification, or training. 

Unauthorized persons are not permitted to listen to any communications handled by our facilities. Neither are 
they to be any information regarding any communication arrangements made between the Company and 
its customers. Any requests, which if acted upon, would or might put an employee in violation of the above, 
should be referred to h& or her supenisor for soper handling. 

Search Warrants and Subpoenas 

Federal law requires that we maintain the confidentiality of customer information. This includes, but is not 
limited to, information such as the customer's location, the date and time and telephone numbers of calls 
made and received, and the content of the calls. Federal law also provides that this information may be 
released only upon "appropriate legal authorization", and that employees must be so informed. 

All inquiries seeking confidential customer information must be referred to the Company Custodian of Records 
or our 24x7 emergency contact number in accordance with Company procedures. No employee is authorized 

determine whether customer information requested is or is not confidential, or 
determine whether or not we have received "appropriate legal authorization", 01 

8 disclose the existence of a law enforcement inquiry to a customer, or 
release any information to law enforcement. 

Law Enforcement - During Business Hours 
All search warrants and other requests and inquiries from law enforcement, whether by telephone, fax, or letter, 
are to be forwarded immediately to Andrea Ray, Custodian of Records. Contact info: 

405-529-8839 (Office) 
405-529-8558 (Fax) 
405-850-6380 (Cell Phone) 
Andrea.Rav@,dobson.net 

Confidentialitv of Company Information (including customer data) 

The Company's proprietary and other confidential information is important to our ability to compete. As such 
this information must be safeguarded and only used for the proper purposes of the Company's business. 

Our proprietary and other confidential information includes, but is not limited to: technical data about products 
and equipmenf improvements, discoveries, inventions, customer data, pricing information, computer programs, 
fmancial plans, marketing plans, systems, procedures, customer lists, bid information, contract negotiation 
information, and contracts. In addition, Company confidential information includes, but is not limited to, 



information included in personnel files, Human Resources liles, and employee medical files. Our proprietw 
and other confidential information, as described above, is the sole property of the Company and should be 
treated and respected as such. Absent a legitimate business related reason approved by management, no 
employee should take, copy, reproduce, reveal, distribute, remove or allow others to have, possess, learn of or 
discover in any manner any Company proprietary or other confidential information. 

Disclosing proprietary information or confidential information to unauthorized persons outside the Company is 
prohibited and may constitute a violation of the law. Also, proprietary and confidential information should only 
be disclosed within the Company on a "need-to-know" basis. 

Any proprietary or confidential information, which Company employees acquire about our competitors and 
suppliers, must only be used for the proper purposes of the Company and under no circumstances revealed to 
unauthorized persons. 

Employees who leave the Company still have an obligation to protect the Company's proprietary and other 
confidential information until the Company makes such information publicly available or until the Company no 
longer considers it proprietary or confidential. Furthermore, information that the Company considers 
proprietary or confidential is Company property and mnst remain at the Company when any employee leaves 
the Company. Terminated employees, and employees who are in the process of terminating their employment 
witb the Company, should not reveal, disclose, take, copy, reproduce, make available to others, or otherwise 
remove any Company proprietary or confidential information. 
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CTIA CERTIFICATION REGARDING 
COMPLIANCE WITH CONSUMER CODE FOR WIRELESS SERVICE 



CTJ A 
The Wireles~ Association. 

March 29, 2006 

Mr. Steven P. Dussek 
President and CEO 
Dobson Co~nmunications Corporation 
14201 Wireless Way 
Oklabonia City, OK 73131 

Dear Steve: 

Congratulations! This letter is to notify you that Dobson Communications bas completed 
the rece~tificarion process for the CTIA Consumer Code for Wireless Service ("Voluntary >~<,  

Consumer Code") for the period September 9% 2005 - September 9,2006, and is deemed 
con~pliant with the principles, disclosures and practices set forth in the Voluntary Consumer 
Code. Accordingly, Dobson Communications is authorized to use and display the CTSA Seal of 
Wireless QualitylConsumer Information, subject to the tenns and conditions set forth in the 
attached License Ageement. 

Please ensure that the relevant employees of Dobson Communications review the License 
Agreement before using the Seal. Use of the Seal constitutes acceptance of these terms and 
conditions. CTIA will send electronically two specimens (color and blackiwhite) of the Seal for 
Dobson Communications' use on its websire or collateral materials. If you should have any 
questions concerning the recertification process or use of the Seal, please contact Andrea 
Williams, CTIA's Assistant General Counsel, at (202) 736-3215 or awilliams@ctia.ore. 

CTM commends Dobson Communications for its ongoing leadership and puticipation in 
the CTIA Voluntary Consumer Code, and we look forward to continuing to work with you and 
your team on this important industry initiative. 

Steve Largent 

Attachment 
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CTI 
The Wireless A5sociation'" 

SEAL OF WIRELESS QUALITYICONSUMER INFORMATION 

LICENSE AGREEMENT 

Company is hereby granted a non-exclusive, world-wide, royalty-free license to use 
CTIA's Seal of Wireless QualiiyiConsumer information i"Seal"j to represent that 
Company voluntarily adopts and follows the CTlA Consumer Code for Wireless Service 
and has certified such to CTIA. 

CTlA permits the use of appropriate references to CTlA and the Seal solely in 
connection with the CTlA Consumer Code for Wireless Service Program. References to 
the Seal shall not be misleading as to the extent of Company's voluntary support and 
participation in the CTlA Voluntary Code for Consumer Information program. The Seal 
may appear in Company's advertising, promotional material or other literature to indicate 
its voluntary and consistent application of the CTlA Consumer Code for Wireless 
Service. 

Upon CTIA's acknowledgement of Company's certification, CTlA shall supply Company 
with a specimen of the Seal. Company shall not modify or alter the Seal without prior 
written permission from CTIA, and such permission shall not be unreasonably withheld. 
Company agrees to amend or discontinue the use of the Seal upon written request of 
CTIA. Company shall immediately cease use of the seal upon receipt of CTIA's written 
notice to do so. 

Company assumes full and complete responsibility for its use of the Seal, and agrees 
that its use of the Seal constitutes a declaration that Company voluntarily adopts and 
follows the principles set forth in the CTlA Consumer Code for Wireless Service. 

Use of the Seal for other purposes than those stated in this License Agreement is an 
unauthorized use of the Seal and is strictly prohibited. 

This license may be renewed annually subject to Company's successful completion of 
the certification process. 

Use of the Seal constitutes acceptance of these legal terms and conditions 
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SAMPLE ADVERTISEMENTS AND INFORMATIONAL MATERIALS PROVIDED TO 
PROSPECTIVE LIFELINEILINK-UP CUSTOMERS 





WHAT IS LIFELINE? 
Lifeline is a government assistance program that 
offers qualified, low-income customers a discount 
on their monthly telephone bill. 

HOW MUCH CAN 1 SAVE? 

You can save $8.25 per month or more on your 
phone bill. If you live on Tribal Lands, you may 
qualify to receive service for as little as $1 per 
month. 

HOW DO I QUALIFY FOR LIFELINE? 

Requirements vruy by state. Typically, you may 
quality for federal Lifeline benefits if your 
household income is at or below 135% of the 
Federal Poverty Guidelines, or you participate in 
one or more of the following assistance programs: 

-Medicaid 

-Food Stamps 

.Supplemental Security Income (SSI) 

.Federal Public Housing Assistance (Section 8) 

.Low-Income Home Energy Assistance (LIHEAP) 

.National School Free Lunch Program 

.Temporary Assistance for Needy Families 
(TAW) 

If you live on Tribal Lands, you may also qualify 
for Enhanced Lifeline support if you meet the 
above requirements or participate in one or more of 
the following programs: 

.Bureau of Indian Affairs (BIA) general assistance 

.Tribal Administered Temporary Assistance for 
Needy Families (Tribal TAW) 

.Tribal Administered National School Free Lunch 
Program (Tribal NSL) 

.Tribal Administered Head Start (meeting income 
qualifying standards) 

If you live in a state that administers its own 
Lifeline program, yon must satisfy the criteria that 
appear in the Lifeline Application form for your 
state available from the Company. 

HOW DO I SIGN UP? 

Lifeline is available only in certain areas. If you 
would like to see if it is available in your area and 
get a copy of the Lifeline application, call 800-261- 
8077 to speak with a company representative. 

ARE THERE ANY RESTRICTIONS? 

Yes. You can only get Lifelme support for a single 
phone line at your principal residence and billed to 
your name. 

WHAT HAPPENS IF I NO LONGER QUALIFY FOR 
LIFELINE BENEFITS? 

You must let us know when yon no longer qualify 
for Lifeline benefits. At that time, your service will 
automatically terminate. 

WHAT IF I DON'T PLAN ON MAKING LONG 
DETANCE CALLS? 

You can choose Toll Blocking, which prevents you 
from making any outgoing long-distance calls. If 
you choose Toll Blocking when you activate 
service, you won't be charged a service deposit. If 
you decline Toll Blocking, you may be charged a 
service deposit. Any long-distance calls you make 
will be charged at 356 a minute plus applicable 
airtime or roaming charges. International long 
distance and access to "900" numbers will be 
blocked. 

LINK-UP 
Link Up assistance helps qualified, low-income 
customers pay the activation fee for Lifeline 
service. 

HOW DO I QUALIFY FOR LINK UP? 

You automatically qualify for Link Up if you meet 
the requirements for Lifeline. 

HOW MUCH CAN I SAVE? 

Link Up will pay one-half of your one-time $30 
activation fee. You may also choose to pay your 
activation fee by making regularly scheduled 
payments up to a year. 

ARE THERE ANY RESTRICTIONS? 

Yes. You can only receive the Link Up discount 
once at the same address. The discount can only 
be applied toward your activation fee andlor any 
related installation charges, never toward the 
purchase of customer equipment. You can not 
apply your Link Up discount to any activation or 
installation charges you paid prior to signing up for 
the programs. 

ADDITIONAL TERMS AND 
CONDITIONS 
Lifeline service is subject to the terms and 
conditions found in your separate subscriber 
agreement and Lifeline Rider with the company. 
We will send these to you if your Lifeline 
application is approved. 

CUSTOMER SERVICE 
We have established a special toll-free customer 
service number for Lifeline service applications 
and activation of your Lifeline phone. Please call 
800-261-8077. For standard customer service, 
please call *611 from your mobile phone or the 
customer service contact number appearing on 
your bill. 



EXHIBIT F 

DCS'S MICHIGAN SERVICE OFFERINGS 



EXHIBIT F 
GENEFALLY AVAILABLE SERVICE PLANS - MICHIGAN 

' Unl mite0 anytme m;n&s for lne S75.00 nationa pan appl es only Monday.Fr day 

Statewide GSM Plan I $ 35.00 1 4001State-wide network I unl'mtedl $ - 1 $ 0.35 1 $ 0 3 5  
Lifeline 1 $ 20.00 1 un.im;tedlCustomer's RSA I unlrntedI$0.101$ 0.9915 - 

GSM National 

GSM Preaaid 

Note: All plans include Basic Voicemail, unlimited incoming text messages. 
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